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Taking good care of the environment

As one of the UK’s leading direct marketing specialists Formpro Mail
Marketing maintains a close and responsible interest in the environmental
impact of its undertakings.

The company’s ENISO 14001: 2004 means it is committed to comply with
relevant environmental legislation and regulations and have adopted methods
of identifying and controlling those appropriate to the business.

Production Director Colin Mattinson said “we have built key objectives into our
business that demonstrate our environmental performance and these are
reviewed with our integrated management system structure to enable us to
monitor and continually improve our performance.”

He added that FMM’s ultimate aim is to reduce all types of pollution created in
the course of its business.



